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Preface
During the past months, we have been researching and brainstorming to find a solution
for your problem. To be more specific, we have been creating a concept for a platform
that contributes to help people with different ethnicities and lower socio-economic
statuses adapt to a healthy lifestyle. We have attended multiple workshops and lectures
and have researched a number of sources to enhance our knowledge about the people
in Afrikaanderwijk, low-literacy and changing behaviour. With this newly acquired
knowledge, we have created a prototype that could be the solution for your problem,
and will hopefully help the people from Afrikaanderwijk to adapt to a healthier lifestyle.

Introduction
We used different sources to come up with the right advice. For example, we followed a
Webinar on poverty and health, and there was a workshop by Mrs. M. Blom about
reading and writing. She has given us a lot of information about low literacy. After
conducting research, we came up with this advisory report. The question we have
addressed in this report is as follows:
How to create a healthy environment for the residents of Afrikaanderwijk?

We have chosen to use the moms of the families in Afrikaanderwijk as our target group.
During the research we found that these moms have a big influence on the lifestyle of
their family. They cook and do groceries so if they could be influenced to buy healthy
groceries and cook healthy food this would be a great beginning. In this report you will
find an explanation of the platform, argumentation, prototype testing and a conclusion.

The platform
The solution we created, based on the research we have done and information we
have received from you and other experts, consists of three parts. The first part is a
newsletter, the second part is a Facebook group and the third part is a WhatsApp
group.

The newsletter
One of the insights that we gained during multiple lectures, for example the one from
Maya Blom from the Reading and Writing Foundation, is that the target group is not likely
to find your platform by themselves. In response to this insight, we came up with the idea
of a newsletter. This newsletter will be sent to the inhabitants of Afrikaanderwijk, at first as
a printed version in their physical mailbox, but later on as an email newsletter or per
WhatsApp. The email version is more efficient, because it contains click-throughs to
helpful content. The first and printed version contains information about signing up for the
email version. Signing up can also be promoted via networks. The community centre of
Afrikaanderwijk could play a role in the promotion of the newsletter via networks. They can
promote the newsletter during the activities of the community center, they can also place
the newsletters in the community center or send it to their contacts by email.
To pursue the target group to sign up for the newsletter it would be a good idea to reward
them for signing up. For example by giving them a free box with healthy ingredients to
cook with, or a discount on healthy food
This is a prototype of what the newsletter could look like, and what types of content it
could contain:

The prototype is created in Dutch, but since not a lot of text is included, it is relatively easy
to create multiple versions in different languages. Also, this prototype is created in a
specific theme. The theme of this newsletter is food. The plan is to create a few themes for
this weekly newsletter, such as food, activity, healthcare etc. All those themes should be
easy to recognise, without having to read. This is possible when you work with colours
and symbols. This food newsletter has a green colour, and it shows the symbol of a carrot
in the left upper corner. This means that the colour green and the symbol of a carrot
belong to the theme ‘food’. Because of this implementation, the readers of the newsletter
will be able to recognise the theme, even when they are low literate or they do not speak
the language of the letter very well.
As you can see, this food themed newsletter contains healthy recipes, information about
their eating environment, creating a higher resistance and a link through to the Facebook
group. We will inform you about the Facebook group later. All the topics are represented
with short text and with pictures or images. The use of images also makes it easier to
understand the content for the target group. The content that this newsletter leads the
reader to, are mainly videos. The choice to use video is also made with the idea to make it
understandable without speaking the language. Besides that, listening to information is
easier for the target group than reading information (Blom, 2020). The play buttons on the
images make it clear that there is a video to watch.
What is not shown in this report, but is demonstrated during the presentation, is that the
reader can click on either the play buttons, the images or the words ‘bekijk de video’ to
play the video. Hereby we make it as easy as possible for the target group to get to the
content.

Facebook group
In addition to the newsletter we created a

Below you can see some screenshots of

Facebook group called ‘Samen Gezond!

what the content in this Facebook group

@Afrikaanderwijk’. In this Facebook group

could look like.

content from the newsletter and other health
related information, for example about GP’s
and pharmacies will be shared. In this group
we also make use of User Generated
Content. Members of this group can also
share health related content to help each
other. They can share healthy recipes or
remedies that they found helpful when
being sick. We also mention some women
who volunteered to be a point of contact
and how they can reach them. We can
imagine that some women don’t want to put
their problems out in the open for everyone
in the Facebook group to see. Through
these points of contact they can ask their
more private health related questions. The
target group can reach them via WhatsApp
or Facebook Messenger.
We are aware that some people may not
have a Facebook account, it is optional.
Through the newsletter we will make the
target group aware of the existence of the
Facebook group. They are welcome to join if
they want to.

WhatsApp group
The third part of the platform is a WhatsApp group. This group is guided by the mothers
from the neighborhood for the mothers from the neighborhood. The content of the
newsletter is shared in this group, because not everyone has Facebook and most people
open their WhatsApp more often than their email. In this group there is also room for user
generated content. It is a place where women can come together to ask for advice and
share tips and experiences.
There is no need for an expert to be involved here. A group of people from the
neighborhood is gathered, people who are committed to the neighborhood and want to
make time for it. This group of people can be gathered from the community center.

Argumentation
This is addressed shortly in the explanations of the platforms, but below you can read
again the reasons we chose to set up the platforms this way.
Weekly theme with a colour and symbol

To make it easier to read for low literate people it is our advice to work with colours and
symbols per theme (Blom, 2020).
Volunteers or experience experts

Work with volunteers or experience experts on low literacy and stress (GezondIn, 2020).
Pictures and simple words

Make use of words that are not too hard to read and keep your sentences short so that it is
easy to folow by low-literate people. Make use of pictures to accentuate what the text says.
(Pharos, n.d.)
Video’s

Listening to information is easier for the target group than reading information (Blom,
2020). The reader can click on the play button or on ‘bekijk de video’ to make it easier.

Testing
To test our platforms we have sent our prototypes to Maya Blom who gave us the
workshop about how to make the platforms accessible for low literate people. Maya Blom
has contact with people who are low literate. She could send the prototypes to them so
that they could tell if they found it accessible.
We have also sent our prototypes to Kübra Kaşıkçı. She works at Stichting Humanitas and
at the community house 't Klooster in Afrikaanderwijk. She knows the target group well and
has contacts with them. Kübra Kaşıkçı has sent these prototypes to some people from the
target audience.
Unfortunately we have not heard back from either of them. As soon as we do we can email
the results.

Conclusion
The platforms we created are a weekly newsletter with every week a healthy lifestyle topic.
Those themes all have their own colour and symbols which makes it easy to recognise
without having to read it. This newsletter is interactive with click through links to videos
and a Facebook group.
This brings us to the next platform we have created, the Facebook group. In this Facebook
group content from the newsletter and other health related information will be shared.
Members of this group can also share health related content to help each other.
The third part of the platform is a whatsapp group. This group is guided by the mothers
from the neighborhood for the mothers from the neighborhood. The content of the
newsletter is shared in this group, because not everyone has Facebook and most people
open their WhatsApp more often than their email. It is also possible to ask each other
questions in this group.
Throughout these platforms we have used colours and symbols, volunteers or experience
experts, pictures and simple words, and videos to make them accessible for people who do
not speak the language very well or are low literate.
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